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Do Not Disturb
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Protruding out of o landscope of rolling meadows, scenic
pond: and shick forests, is Glompark - o city created betwacn
central Zurich and itz cirpert that promizes to encapsulcs
o completely new and modem neighbourhood by 2020.
It = here, checd of the trand, and in imprezzive styls, thot
Carsten K. Roth slected fo arect the colozzal menument to
crchiteciural finesse ond contemperory hospitolty that =
Kamshg Grond, Zurich.

Stroight-folking, progmatic and relaxed, oz iz hiz reputation,
Roth ha: no qualms cbowt explaining hz reazon: for
building here az “ons: $ers iz no frée spoce %o build on
the loke cnymore; two: #his area iz very hip ond up-and-

coming and will be a buzy area, ke Conary Whari; three-
hers we have a lot of zpoca which we need becouze
grond hotel, not o small hotel.”

Roth storted $he compeny seven years ago ofter successful
stimz at Ritz-Carbon, Kempinzki, ond Storweod in Europe.
Tired of “corporote gomes,” he zet about looking for o
name %ot exemplified hiz philozophy thot “whatever we
do, the guest iz ot the centre of the universe” oz well o3
bsing “ovailable on $he infemet.” Thiz iz how he found cur
cbout King Komehameha, tha first and only emperor of the
Haowaiion Lzlondz, whoze green ftis tronzlosss az The one
ond only’ “Thiz nome,” Rath sto%es, “describes my gueszs.”

Howsver - evar prodtical - he choss
to drop #he “King” ond “-meha” to
moks the Google search sozier.

Komeha Grand zea: uncomvensional
imarior dezigner, Marcel Wonders,
join forcez  with  archisecturcl
powarhouse, Sebosfian Knom, to
create 224 Premium and Deluxe
rooms; two Executive Sumes; the
opulent King Komeho Suite: zx
Buzinezs Sutes; two restourants; o
gorgeous spa wish owtdoor areas;
the largezt balircom in Swizerlond;
ond 11 unique theme sules
ronging from The Workcur Sume
with iz personcl inbuilt gym, to the
Burlezque Sute shrowded in pluzh
red velvet ond comtcining off sors
of noughty prop: for guests 1o [per)
wse. Eoch rcom iz lorge and bright
with incradidle attention %o detail and
fun souches such az Swiss choccloe
woll pomeliing, on interacive Do
Not Disturb button, and ¢ zounc zyz%em contained
the Kahema Lake mos# shower. Suites even contain mini
hidden kitchens with induction Zoves.

When questioned on thiz rather unuzual feature, Roth
cazually shrugz ond zayz, “1 believe soday $hot hunwry o
meer of choice. | don’t shink thot soday you can fell o
guest what fo do. I’z a matser of choice: some pecple wont
room service, cthers want ¢ vending mochine, others wont
o go to a restourcnt, ond cthers want % cook feir own
meals.”

Throughout the hotel’s infericr, Wonders pois hz Dutch
hersage with hiz Swizs erwironment, Zomping tulips
olengzide Kameha flowsr-on-cowbsll lights. Infernational
momicges confinue in !ie two restourants - the hofion
L'Unico ond the Jopaness Yu Nigyo - $he PureGold Sor
o pun in itself whoze wallz are cdomed with gold Swiz
Froncs - the Englizh Gerflaman’s Smoker’s Lounge, and
tha colourful Shizhe Loungs. What $iss evarything fogether
iz @ zenze of luxury coupled with high-sech functicnality,
emblazoned with the overarching Komehe momo: “Lie iz
Grand.”

Afsar haoving the opportunity to fve in 12 differant countriaz
over our continents, Roth claims that he has lsamt o lot
from hiz trovelz about what iz best for hiz guests ond we are
certcinly in ogreement. Hiz admirction for Jopon i deer az
he zpeaks of hiz other Japansse restourants in Germany,
sating $her, “The Jopaneze have the highest respect for
food.” Hiz selection iz much apprecated, as the qualty of
food at Yu Nifyo iz suly outztanding.

Gaszturing absentmindedly, he claborotes, “Everything
you 396 hars © a result of what | believs e infernationcl
travelier wants: omsthing built for $he fusurs, with cozinez:

but clzo surprizes, of of the highast qual®y ot all fimes.”

# only one fhing can be scid cbowt Kameha Grond, it iz
hot # certainly has been built with the fusure in mind: there
are Power Kizz buttons in the bor that you con ploce your
phone over to auomaticclly charge; the lift hoz a card
octivased souch ponel cutside of #, with no buttonz marring
#e block mirrored inserior. Dezp@e #hiz, the innovation: feel
sffortiezz and comfortable. The dinical stricnass one feels
n high tach environment: & dizSncly abzent, $his may be
porticlly due % the incluzion of the ‘Komeha flower’” motif
thot propogoes omongst the modemity, oz well oz the
stallar yet condid zervica.

“Today, naturs and natural feel = alzo a zign of flamboyency;
1 went sechnology to moke my life cazy but want fo be
surrounded by o different fesling. | shink the 90% styls of
having everyhing strict and in order and clmozt Bouhous
= gone. Thet's yezterdoy. Teday i mors abowt indrviduclity;
#'s more colourful. Somefimez | #hink it'z ¢ remix of the
late 60°s.7

Having comered the markat with #z kooky dezign oesthetic
after cnly o ow menths - the hotel officially lounched on 13t
March 2015 - Kameha Grend iz not zlowing down onyfime
scon. Ocober will 208 $he launch of Roth’s fovourise zuite,

Space Suite [ahough all he will %ol vz ot thiz point i
shot iz an ant suite), whilkst shiz winter will be maorked by the
opening of o tradifional Swizz Alp restourant on tcp of the
rocf, complate with Swizs fondus. Next summer, Rath plonz
%0 “tecr #hiz down and create @ rooftop beoch bar” but ke
all good buzineszmen, recognizes that “We have %o wok
before we stort o run.”
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